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Third Annual Conference on Competition Policy in Search and Social Media
Wednesday. May 15, 2013

Agenda

Wednesday, May 16. 2013

Sessions held at George Mason University Founders Hall Auditorium

7:30 - 8:20 am

8:30—8:35am

8:35-10:05 am

10:20 am = 11:50 pm

12:00 - 1:30 pm

Breakfast, Founders Hall Multi-Purpose Room

Welcome

Henry N. Butler, George Mason University Foundation Professor of Law, George Mason
University School of Law, and Executive Director, Law & Economics Center

James C. Cooper, Director, Research and Policy, Law & Economics Center and Lecturer
in Law, George Mason University School of Law

Panel 1: The FTC’s Google Investigation: Implications for the States and Other
Countries

Maureen K. Ohlhausen, Commissioner, Federal Trade Commission

Spencer Weber Waller, Professor of Law and Director, Institute for Consumer Antitrust
Studies, Loyola University Chicago School of Law

Stephen D. Houck, Of Counsel, Menaker & Herrmann LLP

William Blumenthal, Partner, Sidley Austin LLP

Moderator
C. Scott Hemphill, Professor of Law, Columbia Law School

Panel 2: Search, Social Media, and the First Amendment

Neil M. Richards, Professor of Law, Washington University St. Louis School of Law
Stuart M. Benjamin, Douglas B. Maggs Chair in Law and Associate Dean for Research,
Duke University Law School

Jane Y. Bambauer, Associate Professor of Law, James E. Rogers College of Law,
University of Arizona

Dawn C. Nunziato, Professor of Law, The George Washington University Law School

Moderator
llya Somin, Professor of Law, George Mason University School of Law

Luncheon, Founders Hall Multipurpose Room
Luncheon Keynote:
“The Future of America’s Tech Giants: How Apple, Google, and Facebook are

Trying to Turn Into the Same Uber-Company”
Christopher Mims, Technology and Science Reporter, Quartz
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1:30-3:00 pm
3:15-4:45 pm
4:45 pm

Panel 3: The Intersection of Copyright and Antitrust

Barbara R. Blank, Attorney, Federal Trade Commission

Eric K. Clemons, Professor of Operations and Information Management, The Wharton
School of the University of Pennsylvania

Sherwin Siy, Vice President, Legal Affairs, Public Knowledge

Marvin Ammori, Founder, The Ammori Group and Bernard L. Schwartz Fellow, New
America Foundation

Moderator
Adam Mossoff, Professor of Law, George Mason University School of Law and Co-
Director and Senior Scholar, Center for the Protection of Intellectual Property

Panel 4: The State of Competition in Search and Social Media

Michael R. Baye, Bert Elwart Professor of Business Economics and Public Policy, Kelley
School of Business, Indiana University

Mark R. Patterson, Professor of Law, Fordham University School of Law

Spencer Weber Waller, Professor of Law and Director, Institute for Consumer Antitrust
Studies, Loyola University Chicago School of Law

Daniel L. Rubinfeld, Robert L. Bridges Professor of Law and Professor of Economics,
University of California, Berkeley

Randal C. Picker, Leffmann Professor of Commercial Law, The University of Chicago
Law School and Senior Fellow, The Computation Institute of The University of Chicago
and Argonne National Laboratory

Moderator

Christopher S. Yoo, John H. Chestnut Professor of Law, Communication, and Computer
& Information Science and Director, Center for Technology, Innovation & Competition,
University of Pennsylvania Law School

Adjourn



